Q ~
-5
scheuten ="....

Trend analysis meat substitutes
B ‘Based on Top 10 Food Trends 2025




In this update:

* Each November, Innova Market
Insights publishes their top 10 food
trends for the following year.

* They recently released the 10
trends for 2025.

* In this update, we will highlight the
most important trends for the meat
substitute category.
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Brands are beginning to unlock the
full power of Al, moving from infinite
capabilities fo concrete applications
that elevate consumer experiences.

As the demand for added value
becomes standard, elevating
qudlity beyond ingredients is key.

As consumers prioritize / Information culture raises

their mental and emotional 10.BYTES 1. INGREDIENTS the bar by challenging
wellbeing, brands are TOBITES AND BEYOND brands to meet targeted

crafting innovations that nutritional needs, at any

connect with their feelings. life stage.

9. MINDFUL ( 2. PRECISION
CHOICES WELLNESS

In a world that's constantly I OP 10 F&B \ Consumers crave the

h ich 1 t di \ tH
e o s ot e 8. TRADITION .. TRENDS 2 3. WILDLY companies fo delight them
culinary heritage, embracing REINVENTED INVENTIVE with surprising mash-ups that

authenticity and tradition. deliver the "wow" effect.

4. FLOURISH

7. TASTE FROM WITHIN

THEGLOW

With the cosmetic industry 6. CLIMATE 5. RETHINKING Growing awareness of feeding

booming, now is the time to the microbiome creates a space
bring beauty-enhancing ADAPTION PLANTS for the next ingredient to step
features into food. info the spotlight: fiber.

Brands and consumers must find The intense buzz of plant-based

balance between personal values alternatives has quieted, rerouting

and product choices to get ahead consumers natural pursuits to plants
of an everchanging climate. in real and recognizable forms.
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Trend 1. Ingredients and Beyond

As the demand for added value becomes standard, elevating quality beyond ingredients is key

Trend #1

PLANT PRO

152 249 CREATINA
KCAL 9 AMINOACIDOS ESSENCIAIS

Obstacles

Easy to replicate

Lacking identity

Brazil, Aug 2024

mumne
WNDE MT0n

ARSI, » Israél,

Sep 2024 /

KQ,

[ quality added value

- How to stand out?

Developing a coherent narrative around quality

|Quality of product is the most
important factor for consumers in food and
beverage brands

119G Protein”

ISR

*TRGO REEF

United States, Oct 2024

%%, INNOVA

Sources: Innova Lifestyle & Attitude Survey 2024 (average of Brazil, Canada, China, France, Germany, India, Indonesia, Mexico, Spain, UK, US), Atkins .- % INNOVA
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https://www.atkins.com/products/atkins-shakes

Examining quality through the consumer lens

What is quality for consumers?

Advertisement

60% foTT
Type of store ’ | Brands
50%
|_Srlel_f life ! 40% Environmental impact
30%
Sensory aspects 20% ] Freshness 1
1
0% 0 S
Safety |Health beneflts'
Processing methods Ingredient sourcing
r _._ T~ pf——————
IPricel 1 Naturalness I
Packaging presentation rNutrltlonal content '
Sources: Innova Trends Survey 2025 (average of Brazil, Canada, China, France, Germany, India, Indonesia, Mexico, Spain, UK, US), BTR Nation %o, INNOVA

Note: Q: Which of the following criteria do you use to assess the quality of food and beverage? -_:....0 mfgﬂs


https://www.btrnation.com/

Producers of meat substitutes are responding to this

A lot of attention to '"protein' and "'local sourcing"

<= VEBANSK

A

FALAFEL

KRISPIG FALAFEL
PA SVENSKODLAD
GUL ARTA.

DJUPFRYST 600g

No Chicken Balls -

Endori Veganes Beef ""Natur" Falafel with Swedish Yellow Peas ""with extra virgin olive oil"
Rich in protein - Made in Germany Axfood, Sweden - October 2024 Sklavenitis, Greece - October 2024

Germany - November 2024



Multiple introductions are seen all over Europe

A lot of attention to '"protein' and "'local sourcing"

NEXT LEVEL
FLEISCH-
ALTERNATIVE

>> Direkt in die Pfanne

Next Level Fleisch
Alternative “Made from organic oyster

mushrooms, refined with Italian herbs"

Austria - October 2024

Gemuse-Hafer Ballchen

REWE, Germany - October 2024

» 420G;

PROTEINE

pppppp
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THAI
PROTEIN
BITES

vl

PLANTAARDIGE BITES
MET 34% GROENTEN

Thai Protein Bites "20 G Protein"’

The Netherlands - September 2024
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[ naturalness ] [ clean label ] [ sourcing ]

Trend 5. Rethinking Plants

The intense buzz of plant-based alternatives has quieted, rerouting consumers' natural pursuits to plants in real and recognizable forms

' ',o\oq\amk
o S Top features associated with the term
° ° » = -
Lack of perceived naturalness is a %A“\&g plant-based

growing barrier for plant-based products

= S

Why would you not consider — o
. 42% 35%
buying 100% plant-based products?
Too processed or pld nted. Healthy Natural /

artiﬁCial ingredients % 100% natural ingredients

/A

Ingredients: Water, soy

2024 9 2025 : ATEN protein, rapeseed oil,
: £ flour (rice, beans),
> spices, beetroot
#5 #3 concentrate, yeast
barrier barrier extract, cultures, sugar

cane, salt, vitamin B12.

Wy 100% natural ingredients

Switzerland, Jun 2024

Sources: Innova Database, Innova Meat, Dairy & Alternative Proteins Survey 2024 (average of Brazil, Canada, China, France, Germany, India, Indonesia, .;:-3-'.3.. Ihzlll\dROK\EAr
Mexico, Spain, UK, US), Innova Trends Surveys 2024 and 2025 (average of Brazil, Canada, China, France, Germany, India, Indonesia, Mexico,  “*..& |NSIGHTS

Spain, UK, US), Planted


https://eu.eatplanted.com/de-nl

' Stripping it back: Compames explore a cleaner approach

to plant-based

average annual growth in vegan or plant-based

food and beverage with a natural claim
(Global, CAGR Jun 2020-Jun 2024)

[ v = |

ACONACONH

Plant'd

"With pure natural
ingredients and an
oat base.”

BPOCMH ME
DPAOYAA KAl
KAKAO

Greece,
Jul 2024

Sources: Innova Database, Arla, Green Queen, Elmhurst 1925
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aria

J\August 14, 2024

Lurpak introduced plant-based:
offering consumers a dairy-free
alternative with a minimal

ingredients list

green queen

July 29, 2024

i

TerraMeat: Alt-dairy brand
Elmhurst 1925 is now making meat
analogues, with just one ingredient



https://news.arlafoods.co.uk/news/lurpakr-introduces-plant-based-as-number-one-dairy-brand-brings-its-taste-and-quality-into-new-category
https://www.greenqueen.com.hk/elmhurst-1925-terrameat-plant-based-chicken-milk/
https://elmhurst1925.com/pages/terrameat-plant-based-chicken-main?srsltid=AfmBOooNbB2cNU7jIfahdKF-oi2aSjCemhARm1tbvDLd-rVQsdK-ORGK

Meat substitute producers are working on
fewer ingredients and less processing

planted

BETTER THAN PORK®

: j ruLep R EQ MUSHROOM

NATURE s | QUINOA
L Veggie Burger

WITH SHIITAKE MUSHROOM,
SPINACH & BLACK BEAN

CHEF | ALL REAL

INGREDIENTS
CRAFTED | & Mo lothing Else

[ —

INGREDIENTS

You Can Actually See

214
©

SOY  Avocado | NUT
FREE OIL — FREE

Better than Pork - Pulled Nature Mushroom Quinoa Veggie Burger

Italy - November 2024 "All real ingredients & Nothing else"
King Soopers, USA - October 2024

Ingredients: Water, vegetable proteins 32%
(peas, sunflower, oats), pea fiber, rapeseed
oil, spice mix, vitamin B12.



Recognizability and transparency are important

GLUTEN
RY & £
o Ree

eST. 79,9..\

MEX|caN BITES

5 o
EANS, Spices, sweeT CORN & JM“:EN
ITH A SPRINKLE OF CORIANDE

Mexican bites with beans, spices,
sweet corn and jalapeno with a

sprinkle of coriander.
Australia — October 2024

y
'BEYOND
4LINKS
Plant-Based mince with only a few Plant-based cajun sausages with
ingredients: Pea protein (96%), simple, plant-based ingredients
barley malt extract, flavoring. and avocado oil.

Germany - October 2024 US - August 2024
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Note:

Trend 6. Climate Adaption

Brands and consumers must find balance between personal values and product choices to get ahead of an everchanging climate

ﬁv

@ Chocolate
000

Coatings and fillings:
Cargill chocolate facility
tackles cocoa sector

challenges
Aug 2024

—® Orange juice
ge ]

Orange juice crisis:
IFF explores citrus
product reformulation

with alternative fruits
Jun 2024

[ climate sensitivity ] [

alternatives ] [ resilience

Tangible impact in food and beverage

Almost half of consumers globally
are very or extremely aware of the
impact of climate change

First, Food Ingredients First, Food Ingredients First, Food Ingredients First

Q: To what extent are you aware of the impact of climate change?

® Coff
@@ offee

Coffee concerns:
Volatile supplies, extreme
weather and soaring prices
weigh heavy on the sector
Aug 2024

Olive ol

Olive oil prices climb
as production falls to
lowest levels in a decade

May 2024

Sources: Innova Trends Survey 2025 (average of Brazil, Canada, China, France, Germany, India, Indonesia, Mexico, Spain, UK, US), Food Ingredients .., INNOVA
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https://www.foodingredientsfirst.com/news/coatings-and-fillings-cargill-chocolate-facility-boosts-tackle-cocoa-sector-challenges.html
https://www.foodingredientsfirst.com/news/coffee-concerns-volatile-supplies-extreme-weather-and-soaring-prices-weigh-heavy-the-sector.html
https://www.foodingredientsfirst.com/news/orange-juice-crisis-iff-explores-citrus-product-reformulation-with-alternative-fruits.html
https://www.foodingredientsfirst.com/news/olive-oil-prices-climb-as-production-falls-to-lowest-levels-in-a-decade.html

Price sensitivity and climate change: Consequences for consumers

Price is the top food and beverage aspect most
affected by climate change according to consumers globally

If the price of the product increases, | would...

Stop or reduce buying it Still buy it

ﬁo
Chocolate @ Coffee @g

Nestlé aims to strengthen

m coffee supply chain with new
SN high-yielding Arabica variety

CHOViVA S0 B .
NS > ’//??_ =

FREIEN ‘
AUF HAFERBASIS

~
»Y

Germany, N_ 7~
estle ...

Source: Innova Trends Survey 2025 (average of Brazil, Canada, China, France, Germany, India, Indonesia, Mexico, Spain, UK, US), Choviva, Nestlé ~~%, INNOVA
Notes: Qs: To what extent do you think the following aspects of food and beverage products are affected by climate change? What will you do ‘-."-..;..-",-' Ih:l%'IQCI;(HE:II'-S
if the price of the following products increases due to the impact of climate change on product sourcing or production?



https://choviva.com/en
https://www.nestle.com/about/research-development/news/star-4-high-yielding-arabica-coffee-variety

More and more attention on pack for climate benefits

and a sustainable production chain

/ VEGCANESRE SPECK /
U

\ECKERES AUS o
VETZGEREI

aus biologischer
Landwirtschaft

VEGANER
SPECK

auf Basis von Soja

HIGH IN PROTEIN » LOW IN FAT

Soya Fish = ""Earth Conscious" Veganer Speck aus

South Africa - October 2024 biologischer Landwirtschaft
Slovenia - October 2024
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""Carbon Neutral" Plant-Based

Classic Sausages
Australia - September 2024



From "low footprint' to specific CO2 data

£100% M

Veg Cordon Vert - Low

Carbon Footprint
France — August 2024

SCh.Uten ‘ Trend Analysis 12/2024

Back of pack vores C 02
aftryk
32,5

LS

perfectseason

— odme planteslagrerne —

svampe-beoffen

saftige og sprode grontsagsboller

— = CO, SPARET: 95%

Hakke Svampe
-bol  -beffen

Kg CO.e udledning pr kg

Perfect Season Svampe Boffen:

Mushroom Steaks
Bilka, Denmark - August 2024






[ authenticity ][

vintage ] [ heritage

Trend 8. Tradition Reinvented

In a world that’s constantly evolving, consumers wish to rediscover the flavors of their culinary heritage, embracing authenticity and tradition

Nearly 1In 2 consumers globally find the following values important in their diet

"My tradition”
Food that express my heritage

Your tradition
Diversity of food cultures

AUTHENTIC ITALIAN

Butternut Squash

Pasta Sauce

Made with Italian cheese

A
L

Germany, Jul 2024

/"This butternut squash

pasta sauce is made
in Italy and based on
a traditional recipe,
with beautifully
authentic flavors of
earthy squash, rich
Italian cheese, herbs

and spices."

United States, Sep 2024

Sources: Innova Database, Innova Trends Survey 2025 (average of Brazil, Canada, China, France, Germany, India, Indonesia, Mexico, Spain, UK, US),  ..+*%, INNOVA

RUF
Note: Q: To what extent are the following values important to you in your diet? (Responses for tradition and diversity)
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https://shop.ruf.eu/themenwelten/happy-cake/?srsltid=AfmBOor3_GFF5OsVkz3fFTsQEof-K9oL0SfdINnveo2t0PvrhXKpyIvU

Leveraging tradition to connect to the nostalgic consumer

"I would like to see more of the “I would like to try some
659 old and traditional recipes new products with old or §4%

appear on supermarket shelves" traditional recipe-inspired flavors"

IMes

peanut &
mlmmnmﬂllllmllllmlmlllmmllllmﬂq@ﬂ!@l butter&jelly

wroncravor Telive the days of pb&j’s

Traditional recipe
Premium quality.
100% natural.

=
—
—
——
e
S
-
—
e
—
—
-
o
e
—
—
e
—
e
p—
—
e
e
—
o
.

TRADITIONAL

NAVRATAN

CHOCOLATE
CANDIES

RECIPE -

India, Aug 2024 T N e 00

Sources: Innova Database, Innova Trends Survey 2025 (average of Brazil, Canada, China, France, Germany, India, Indonesia, Mexico, Spain, UK, US), .;3-33?.. WE.?KVE'#
M&M's ' _ e’ INSIGHTS
Note: Q: To what extent do you agree with the following statements?


https://www.mms.com/en-us/peanut-butter-jelly

Various suppliers of meat substitutes are
responding to this trend

Mortadella Klassik

Edeka, Germany - November 2024 Middle East'' Spinach Falafels

Waitrose, UK - September 2024

SCh.Uten ‘ Trend Analysis 12/2024
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The Levantine Table ""Flavours of the

/\uth(*’n
SRIFEANKAN
SPHCE MIX~-

TSP with Authentic Sri Lankan
Spice Mix
Aprico Super Centre, Sri Lanka -
November 2024



Using terms such as original, traditional, classic and authentic

=\

Heura:

=K'
BURGERS ™
( ORIGINALI »

Traditional Seitan Original Breakfast Saus'ge Burgers Originali
US - January 2024 Philippines — October 2024 Italy - October 2024

SCh.Uten ‘ Trend Analysis 12/2024






Companies start to identify the possibilities that artificial
intelligence can offer

Food safety

. : O
Al drives Ingredion's Ingredion
beverage sweetener
innovation as consumers
shift toward
“sophisticated blends"

C@g) \ August 27, 2024

Al-based electronic
tongue to advance food
safety by detecting fruit

juice and milk spoilage

\ October 10, 2024

Flavor
Innovation Powered
by Al
P h Al M&S to trial _
ura:osk arnesses ) Z autonomously farmed Wy -
to uniloc tgmlorrow S U rotos parsnips to reduce ‘ 5_: .
tastes and elevate p carbon and improve @ s )
food innovation Food Innovation for Good crop quality o
\ September 19, 2024 J \ October 8, 2024 M &SJ
Sources: Food Ingredients First, Food Ingredients First, Food Ingredients First, Food Ingredients First %, INNOVA
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https://www.foodingredientsfirst.com/news/ai-based-electronic-tongue-to-advance-food-safety-by-detecting-fruit-juice-and-milk-spoilage.html
https://www.foodingredientsfirst.com/news/ai-drives-ingredions-beverage-sweetener-innovation-as-consumers-shift-toward-sophisticated-blends.html
https://www.foodingredientsfirst.com/news/puratos-harnesses-ai-to-unlock-tomorrows-tastes-and-elevate-food-innovation.html
https://www.foodingredientsfirst.com/news/ms-to-trial-autonomously-farmed-parsnips-to-reduce-carbon-and-improve-crop-quality.html

Meat substitutes by Chat GPT

Plant-Based product of the future Plant-Based product of the future
created by Al created by Al

SCh.Uten ‘ Trend Analysis 12/2024






Wrap-up

» Innova Market Insights has unveiled the Top 10 Food & Beverage Trends
for 2025, emphasizing quality, health, sustainability, and innovation.

» Consumers are increasingly demanding higher quality ingredients,
seeking personalized nutrition, and showing a growing preference for
plant-based products that are not only sustainable but also of
exceptional quality.

> Businesses must adapt to these evolving consumer preferences.

» Schouten responds to these trends by developing products that meet
the demand for tasty, natural, healthy, and sustainable alternatives.

» Together with our suppliers, customers, and other partners, we work
tirelessly every day to take the meat alternatives category to the next
stage of growth.

SCh.Uten ‘ Trend Analysis 12/2024
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Questions? Please feel free to contact us:

Mark van Noorloos

Marketing Manager

T: +31(0) 183 44 63 73
mvnoorloos@schoutenfood.com
www.schoutenfood.com
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Disclaimer

The information in this trend analysis has been compiled with the utmost care by Schouten Europe B.V. based on
available data and reliable sources. While we strive to provide accurate and up-to-date information, we cannot
guarantee that all information is completely correct or up to date. The insights and forecasts presented are based
on the interpretation of the information available at the time of publication and may be subject to change.

Schouten Europe B.V. accepts no responsibility for any damage or loss resulting directly or indirectly from the
use of the information contained in this trend analysis. The content is for informational purposes only and does
not constitute advice or a recommendation for specific decisions or actions.

Use of this Trend Analysis is at your own risk. Schouten Europe B.V. reserves the right to make changes to the
contents of this publication at any time without prior notice.
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